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E L E V A T I N G  W O R K

Welcome to our collection. It is an exploration of the spaces we inhabit at work, and 
how furniture can elevate these environments - inspiring, enriching and supporting 
our modern working habits.     

Included within this book, you will discover our range of furniture designed for modern 
work. Our mission is to enrich the experience of the workplace through furniture that 
confidently embraces function and tactil ity and embodies straightforward simplicity.  

We also introduce to you our close circle of product designers, both emerging and 
establ ished within contemporary design, who share our passion for sustainable, 
Danish made products that pursue timeless quality and functionality. 

From our factories in Denmark, to our offices in London, Copenhagen, and Hamburg, 
we aim to continual ly inspire through our products, enhancing your experience of 
the workplace. 
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ZONING

Diverse spaces within the office encourage 
collaboration and rapid change. Zones that create 

inspirational, functional environments are where we 
discover our best work. 

The 4T System is a scalable kit of parts designed to divide 
space, provide privacy without isolation and encourage 

idea sharing through adaptable configurations.

ZONING INTO WORK
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4T booth and Bank sofa
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Katla, Bank wood sofa, Bank table, 4T room division
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4T room division
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4T booth, Bank sofa and table
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HEE WELLING

I N T E R V I E W

D E S I G N E R  O F  S M I L E  L O U N G E ,  4 T  S Y S T E M ,  K A N T  T A B L E ,  L E V E L  &  C H A N G E  C O F F E E  T A B L E
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Hee Welling’s philosophy is expressed in the simple 
geometries and spirited contours, focusing on 
straightforward products that pursue an honest, 
careful use of materials. Educated at the Royal 
Danish Academy, Hee leads his successful self-titled 
studio out of Copenhagen, Denmark.

The 4T System you have designed for 
Icons is  an ambitious product.  When we 
approached you to explore a design,  what 
was it  about our concept that interested 
you?  The whole concept of making a sy- 
stem that can work as wal ls ,  as div iders ,  as 
booths,  is  real ly  interest ing.  I  th ink zoning 
is  a common chal lenge in the market r ight 
now, that we needed to f ind an adaptable 
solut ion for.  The way people are travel l ing, 
moving around and using env i ronments , 
has changed a lot for of f i ce  spaces,  and 
this  system helps support these changes. 

Being a creative and adaptable system, 
what was your approach to designing the 
4T? A project l ike this  is  impossible to do 
as a s ingle person or company.  Everyone 
who was involved in the 4T project added 
knowledge and sk i l l ,  which is  why we end-
ed up with a system better than anything 
we could have achieved separately.  This  is 
a great way to work:  when you work with 
sk i l led people who know what they want, 
have good ideas and suggest ions,  i t  just 
makes things better.

How do you think 4T can contribute to more 
sustainable workplace environments, giv-
en the adaptability of the materials and 
flexibility it affords in meeting future 
needs?  The system is  constructed in a very 
sustainable manner,  and there are no l im-
its .  We separated out the materials .  None 
of the components are made in a way that 
they can’t be detached afterwards.  This 
makes i t  a  long-last ing system – you can 
always add or remove di f ferent panels 
which helps  change the express ion and 
the funct ional i ty.  This  system can be used 

for many years and hopeful ly  passed on to 
the next owner of the locat ion or the off ice 
– or taken with you.

When designing a product what inspires 
you? I  am not a person that needs to go to 
the forest,  or to s i t  down in a zen environ-
ment and i t  just comes to me. For me i t  is 
hard work.  The more you start to work with 
a person or business,  f ind out l imitat ions 
of a br ief,  possibi l i t ies ,  researching ma-
ter ials ,  new ways of approaching produc-
t ion:  al l  these things,  I  th ink the inspirat ion 
comes from there.

I  t ry  to  be open-minded.  There are so many 
wel l-des igned products  in  the world.  Look 
at the car industry,  they are way ahead 
in a lot of technical  aspects and how 
everything can be combined in a s imple, 
cost eff ic ient way.  Also,  new materials :  a 
new way of making plast ic  ( from tradi-
t ional  to bio plast ics ,  where we make i t 
from not just plants ,  but leftover plants) . 
There are so many things going on.  I  th ink 
i f you just open your eyes,  and see what 
is  going on in the world,  there are many 
things to be inspired by.  That is  just my 
phi losophy. 
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4T mobile unit and room division
Sky 4 star on castors, Kant table on castors
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Crossover Young Iconic 5 star, 
Facit Unlimited workstation, 4T room division
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RECEPTION

First impressions are always the strongest. 
On arriving, a space should invite you into it; 

providing visual and physical warmth while telling 
the compelling story of the company.  

A STRONG FIRST IMPRESSION
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Gab Lounge



2 2



2 3

Gab Lounge, Duo rug
Knock on Wood coffee table
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DENNIS MARQUART

I N T E R V I E W

D E S I G N E R  O F  G A B  L O U N G E  A N D  S P I R E  C O F F E E  T A B L E
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For Dennis Marquart,  the inspiration for his products 
is influenced by combining the design heritage of 
Denmark with contemporary practices. A specialist 
in metalwork, Dennis trained as a blacksmith before 
continuing at Copenhagen Design University.

Tell  us about the Gab Lounge chair.  What 
wa s  t h e  a i m  i n  d e s i g n i n g  t h e  c h a i r ?  I 
wanted to make a chair that was made 
of wood with a s imple,  s leek design.  We 
wanted the chair to have a smal l  footpr int 
but st i l l  sui table for i ts  purpose of being a 
lounge chair.  Of course,  I  was also inspired 
by the history of Danish design,  looking 
back to the designers of the Modernist era 
who had created some amaz ing designs.  I 
wanted to take their her i tage with me and 
create a chair that looked back to them 
but also looked forward. 

Leather is  an integral  part  of  your de-
sign process.  Why do you use leather in 
your designs? My bus iness  partner l ived 
in  Argent ina for f ive years  and c lose to 
Buenos A ires  i s  the wor ld ’s  largest  tanner. 
Argent ina is  a  country  that makes a lot 
of leather,  as  a by-product of the ir huge 
farming industry  and so h is  exper ience  
there was integral  to  the founding of our 
design studio.  We started to import the leat- 
her f rom Buenos A ires  and work wi th  i t 
to  make contemporary des igns and furn i-
ture – f inding inspirat ion in  the mater ia l 
and work ing i t  to  i ts  l imi ts .  I t  was def i-
n i te ly  the exper iences in  South Amer ica 
that drew us  towards the mater ia l .   

The Gab Lounge is  domestic in feel ,  how-
ever it  is  included in a workplace focus- 
e d  co l l e c t i o n .  How d o  yo u  t h i n k t h e  G a b 
Lounge wil l  appeal  to workplace projects? 
Well ,  th is  chair looks to the future,  so to 
speak,  by being informed of i ts  design 
heri tage.  This  is  the same for off ice design 
now – we are always inf luenced by the 
past to create a future design.  I  th ink you 

need to reference history within design to 
give people comfort – l ike nostalgia.  

You need domest ic feel  furni ture to create 
zones within the off ice to make i t  not feel 
so off ice-l ike.  We want to create a good 
fee l ing  when we go in to  the  of f i ce  and 
furni ture is  a part of th is .  I  th ink Icons is 
on the r ight track with how their furni ture 
balances the domest ic feel  with a com-
mercial  aesthet ic ,  sui ted specif ical ly  for 
the workplace. 

How do you work as a designer and where 
do you f ind inspiration? Many designers 
say they are inspired by nature but I  am 
inspired by the history and the designers 
before me. For example Hans J .  Wegner, 
is  inspired by a Chinese design of which 
he adapted his  design to create a pro-
duct that was sui table for his  contempo-
rary Danish audience.  Sometimes I  f ind I 
work l ike that or I  see a l i t t le detai l  I  f ind 
interest ing,  or a detai l  I  th ink could be im-
proved and develop a concept l ike that. 

I  bel ieve you should use your l imited t ime 
here to do something good and improve 
l ives around you.
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Gab Lounge, Ekko sofa and armchair 
Spire coffee table, Duo rug
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Ekko sofa, Spire coffee table, 
Gab Lounge, Duo rug
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Spire coffee table
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BORIS BERLIN

I N T E R V I E W

D E S I G N E R  O F  E K K O
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Boris Berlin is an award-winning designer based in 
Copenhagen, Denmark. His first collaboration with 
Icons of Denmark resulted in the launch of our Ekko 
sofa – a refined, organically shaped product that fits 
neatly into architectural spaces with its square profile.

How did you approach our design brief 
in creating an organic sofa?  From your 
br ief,  i t  became obvious to me that i t  had 
been formulated based on an exist ing s i- 
tuat ion within the Icons col lect ion.  There 
was an underl ine in the br ief about exclu-
siv i ty  and an expression of qual i ty,  which I 
l iked,  as wel l  as the word ‘organic’. 
 
When I  s tarted to develop my ideas for the 
Ekko,  I  wanted the product to be organic 
in l ine and shape,  but within the inter ior 
of the product to st i l l  a l low i t  to f i t  within 
square or conf ined architectural  spaces. 
The  resu l t  was  a  rec tangu lar,  t ight  shape 
on the outs ide and a plush,  organical ly 
shaped inter ior that supported the user. 
 
The shape of the sofa is  very sleek and  
s imple in i ts  aesthetic,  however you wor- 
ked on perfecting the shape and the ge-
ometry of the curves quite extensively. 
Tel l  us about this  process and the col la- 
boration between Icons,  production and 
yourself.  I  was pleased that the produc-
t ion was so heavi ly  involved as their sk i l l-
set is  unique and some of the most ad-
vanced I  have come across in upholstery 
product ion.  I t  was a pleasure to work with 
them as I  fe l t  they understood my inten-
t ion and ideas for the product. 

As the sofa demanded exclusiv i ty,  i t  wasn’t 
a matter of adding decorat ion or gold 
plat ing to make i t  look exclusive.  I t  was 
about precis ion,  making the shape and the 
way the upholstery worked as precise as 
possible.  I t  is  not just a matter of covering 
cushions,  i t  is  a meet ing between shapes, 
and this  is  where the master craftsman-
ship of the upholsterers comes to l i fe.

The sofa is  a p ro d u c t  that fo c u s e s  on 
clean l ines,  inf luenced by organic shapes 
and subtle curves.  What were some of the 
challenges when designing the sofa? I 
bel ieve that the sofa connects with our 
bodies through i ts  inter ior shape and the 
curved lumbar support on the back rest. 
When you think about i t,  your body can 
draw a clean l ine through the air,  moving 
organical ly  and not geometr ical ly  as de-
signed by Pythagoras.

The main chal lenge was gett ing to know 
who Icons was,  as this  was our f i rst  co l-
laborat ion  together.  I  see  the  des igner 
as being part of the family,  learning but 
not dictat ing the result.  I  bel ieve a pro-
duct should be bui l t  on the foundations of 
a company’s brand otherwise i t  could be 
perceived as dishonest.  You must be proud 
of your own s ignature and sel l  something 
which you l ike yourself.
 
How do you feel  the Ekko sofa contributes 
to the workplace and what differentiates 
it  from other sofas on the market?  My aim 
was to create a comfortable low back sofa 
where people feel  they could s i t  instead of 
on a task chair.  Often a low back sofa isn’ t 
comfortable so that was my focus when 
experiment ing with the foam and design 
of the product. 

The key to the design was that the shape 
al lowed for the creat ion of sofa land-
scapes,  having them side by s ide or back-
to-back.  I t  plays with the architecture as 
wel l  which is  usual ly  geometr ic and angu-
lar and with the sofa landscape you can 
create passages and irregular i ty within 
the space.
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Ekko armchair and sofa, 
Spire coffee table, Duo rug
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Smile Lounge wood high back, Duo rug
Ekko sofa, Spire coffee table,
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Form sofa and 1 seater, Duo rug, Spire coffee table
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Form sofa and 1 seater, Duo rug, 
Spire coffee table
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TOUCHDOWN

Seamlessly interchange between focused work and casual 
conversations. Arrive at the Touchdown space, where 

activities are versatile and furniture needs little 
adjustment for individuals.

PULL UP A CHAIR
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Arena 5 star, Facit Unlimited workstation
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Arena 5 star, Facit Unlimited workstation
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Facit Unlimited workstation
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Facit desk screen
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Sky barstool, Facit high table



4 8

CONFERENCE

From presentations to executive decisions, a Conference space 
is the essential core of the business. Sophisticated in finish and 
supportive of modern technology, personality can shine through 

within these settings. 

CREATIVITY THROUGH CONNECTION
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Woodstock conference table, Crossover Young Iconic 5 star
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Woodstock conference table
Crossover Modern Executive conference 4 star
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Woodstock conference table
Crossover Modern Executive conference 4 star
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HANS THYGE

I N T E R V I E W

D E S I G N E R  O F  A R E N A  C H A I R ,  W O O D S T O C K  T A B L E ,  C R O S S O V E R  C H A I R ,  F O R U M  T A B L E ,  P O P  T A B L E
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The Crossover chair was Icons’  f i rst  in-
troduct ion to  a  specif ical ly  ergonomic 
product.  What  was your approach when 
designing the Crossover chair? The most 
important thing for me when designing 
the chair was to do something that had a 
domest ic feel ,  where the upholstery was 
welcoming,  but st i l l  funct ional ,  with the 
technical  parts  and height mechanisms al l 
h idden ins ide.  I  wanted to create an in-
strument for humans.   Addit ional ly,  i t  was 
about perfect ing the shape and form of 
the chair.  We were l i teral ly  shaping the 
foam in the workshop,  making tests  and 
3D models to make something that was 
aesthet ical ly  good but st i l l  purposeful . 

The Pop table is a practical solution for 
flex areas. How did you conceive the de-
sign of the table? When we started work-
ing on the design of the table with Icons, 
we influenced each other’s ideas which I 
think is interesting. You are inside the world 
of cl ients every day and you have a feel ing 
for what they need which is what I  deeply 
respect.  Where this type of dialogue works 
well ,  is  when we share ideas and they be-
come ours together. If we continue to have 
this open and frank dialogue, we wil l  al-
ways create the best products.  It ’s l ike if 
you are a conductor for an orchestra – you 
cannot make good music if the players are 
not contributing at 100%.

The Pop is  a product that,  I  would hope, 
you would buy many of them to create 
f lexible working spaces.  Products l ike this 
need to be unpretent ious,  strong,  and not 
too detai led whi le st i l l  conveying an im-
mediate v isual  expression.
 
What do you see as the difference be-
tween workplace and residential design? 
Designing for the workplace is much more 
complex as there are so many require-
ments such as strength, price accessibi l i ty, 
functionality,  and durabil i ty.  But for do-
mestic,  i f i t  looks good and people want to 
buy it,  other factors don’t matter so much. 
But i t is not easy to make residential fur-
niture either because you must be able to 
convince people to buy it – you have one 
shot to sel l ! 

Workplace you have a stronger dialogue 
between the customer and yourself and I 
bel ieve you can sel l  a product within the 
workplace or contract market by convinc-
ing a c l ient that they need i t  for a specif ic 
funct ion – not just based on emotion – you 
can explain the purpose. 

You say on your studio website,  “ it  al l 
starts with the power of imagination.” 
what sparks your interest  when creating 
something new?  Design is  about tel l ing 
stor ies.  When descr ibing these stor ies ,  you 

need to be able to bui ld up things in your 
mind or to let th ings come to your mind.  I f 
you then take the essence of this ,  Design is 
about “ the power of imaginat ion”.

Many people think design is just about 
sketching unti l  interesting things appear 
on the paper, but that is not true. Al l  our 
expression – whether writ ing on a piece of 
paper or playing a piece of music is about 
revealing something within yourself and as 
such al l  expressions become a mirror of al l 
the cultural experiences we have gained. 
Being an art ist,  musician or designer is 
about being able to transform all  this her-
itage into imaginative images or forms. To 
tel l  stories that touch our emotions.

Hans Thyge is an established furniture designer 
based in Denmark. After receiving his training at the 
Danish Design School in Copenhagen, Hans worked 
as a stage designer in Denmark and collaborated with 
some of Italy’s premier designers in Milan. Today, he 
leads Hans Thyge & Co, a talented collective that 
explores design through furniture, interiors and 
branding concepts.
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“Ergonomics ,  when we speak about  the 
Crossover,  is  about  s i t t ing and feel ing wel l 

in  i t .  We al l  know that  when we l ike  an 
object ,  we feel  comfortable  and that  can be 
said  for  a  chair  –  comfort  and emotion are 

complex things ,  and you cannot  detach 
ergonomics  from beauty  in  my opinion 

because they interact .”

DESIGNER

HANS THYGE, DESIGNER OF CROSSOVER
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Woodstock conference table
Crossover Modern Executive 5 star
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Woodstock conference table
Crossover Modern Executive conference 4 star
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Forum meeting table
Arena 4 leg
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COLL ABORATIVE

Comfortable and informal, collaborative settings are 
creative hubs for sharing ideas – finding those synergies 

in team-based work. 

SHARE IDEAS,  REALISE POSSIBILITIES
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Arena wood, Woodstock round table
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Arena 4 star
Facit meeting table
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Facit meeting table
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Sky wood
Kant meeting table
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Nam Nam wood high and low back barstool
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FOCUS

In the hours we spend seated at work, our choice 
of furniture impacts our comfort, wellbeing, and focus, 

whether we are consciously aware or not. Take time to find 
focus and enjoy the support the space can bring.  

THE CENTRE OF ATTENTION
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Private sofa 1 seater XL, Deco cushion
Firkant pouf, Change side table, Duo rug
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Private sofa 2.5 seater and 1 seater XL, Firkant pouf, 
Change side table, Duo rug, Deco cushion



74

Private sofa 2.5 seater
Change side table
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Private sofa 1 seater XL and 2.5 Seater, 
Level laptop table
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Private sofa 2.5 seater, Spire coffee table 
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FLEX

Training and the nurturing of ideas is the essence of the Flex 
space. The ideal space should be adaptable and hard working 

to support the variations of activities. 

GIVING LIFE TO NEW IDEAS
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Sky 5 star with arms, Pop flip top table
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Sky 5 star with arms
Pop flip top table
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Sky 4 leg with arms, Sky 4 leg, Sky trolley, Pop flip top table, 4T mobile unit
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Sky 4 leg, Sky trolley
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MIA LAGERMAN

I N T E R V I E W

D E S I G N E R  O F  S K Y  C H A I R
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While many designers often are accused of getting 
lost in the form or concept of their products, this 
safely cannot be said for Mia Lagerman. Her work 
makes you aware of the intense scrutiny she pays to 
the ultimate user of the products – driving home the 
mantra of form following function.

How did you approach the design of the 
original  Sky Wood chair? When working 
with stackable chairs ,  there are a few ways 
you can approach the design.  For Sky,  ver-
t ical  stacking is  one of the essent ial  pr in-
ciples.  Sky Wood was created to make an 
endless stack ( the idea of stacking ‘ to the 
sky’) .  Working with the technique of bent 
wood made the form of the leg possible. 
Not only is  i t  s trong in i ts  construct ion,  but 
i t  also def ines the feel ing of the chair

Workplaces need to be able to adapt to 
rapid change within their environments. 
How do you feel  the Sky range can help 
with this? The stackable nature of Sky is 
of great value to commercial  inter ior en-
vironments.  Not only the vert ical  stacking, 
but also how the chairs s i t  snugly s ide by 
s ide,  and easi ly  moved on trol leys from 
space to space,  depending on the sett ing 
and the quickly changing act iv i t ies of your 
team. I  th ink a product l ike Sky,  which is  so 
s imple in i ts  design can be appl icable in 
al l  environments no matter where you are, 
making i t  f lex ible for employer and em-
ployee needs.  This  s imple design makes 
i t  easier to help others create more f lu id, 
transformable spaces. 

Since the launch of the Sky Wood with 
Icons, the collection has expanded to 
include 7 variations, each with unique 
features. How did you continue with the 
original design ambition? The Sky family 
began with the ‘mama chair ’,  Sky Wood. 
Sandra and Jesper at Icons had thoughts 
and wishes about how the or iginal  chair 

could evolve to become a range,  a whole 
family with dif ferent funct ions and solu-
t ions for the modern workplace.  From 
there we added the dif ferent variat ions.
This  was complex because we were no 
longer s imply deal ing with the or iginal 
wooden shel l ,  but also a plast ic  shel l ,  
upholstery and determining how the dif-
ferent legs and star bases would attach 
and behave when connected to different 
mater ials .  It was important to retain the 
design essence of the original Sky with each 
new variation of leg – whether the original 
wood leg, new metal leg, or sled base. 

You say that design becomes uninter-
esting “when everything resembles each 
other,  when it  becomes… predictable.” 
How do you feel  your designs disrupt 
the industry? Human nature is  to look for 
something dif ferent,  to be cur ious.  The Sky 
family has a very relaxed design,  but i t  is 
special  because of the scale of the wider 
project.  The good thing about Sky is  we 
agreed from the beginning where we were 
heading as a team, and what we wanted 
the family of products to achieve.  This  can 
be dif f icul t  when creat ing a new product, 
as there are numerous parameters in-
volved in the decis ion making:  for exam-
ple pr ice,  or unify ing ideas from dif ferent 
col laborators .  These factors inf luence a 
product,  and how i t  evolves.
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Woodstock flip top table, Sky sled
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Sky chair range - wood, 4 star, 5 star, sled and wood base
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BREAKOUT

Relax, take a break, have a conversation – the Breakout 
space is the centre of the modern office. It’s not only a 
place to gather thoughts or recharge, but to encounter 

casual moments with colleagues.  

FIND COMFORT IN RELAXATION
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EC1 sofa, Crossover Lounge, Firkant pouf, Deco cushion 
Knock on Wood coffee table, Duo rug
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PETER BARRETH

I N T E R V I E W

D E S I G N E R  O F  P R I V A T E ,  F O R M ,  E C 1  A N D  B A N K  S O F A S ,  K N O C K  O N  W O O D  C O F F E E  T A B L E
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Peter Barreth comes from a family with a long history
of furniture making - honing an invaluable education 
and exceptional skills. With roots in traditional 
construction and upholstery techniques Peter 
reinterprets the mid-century design philosophy for 
modern environments. 

You come from a family with a long history 
of upholstery and furniture design.  How 
do you f ind this  inf luences your practice? 
I  have learnt the sk i l ls  of upholstery and 
sofa design from when I  was very young, 
being surrounded by my family members 
who were in the trade.  I t  inf luences me 
in the sense that I  have learned how im-
portant i t  is  to be close to the source of 
manufactur ing,  always taking a hands on 
approach to development and design to 
make sure that the product is  of the ut-
most qual i ty. 

My father was an upholstery manufactur-
er so I  have learnt int imately the processes 
and possibi l i t ies of the upholstery trade so 
this greatly inf luences how I design a pro-
duct.  I  always aim to have the upholstery 
as a signif icant part of the design, as op-
posed to the afterthought,  so i t becomes 
a feature. Many people forget that the 
design of the upholstery in a sofa is what 
makes it comfortable, not the other way 
around. 

The sofas  you have designed with  Icons 
have features  included specif ical ly  for 
the workplace.  What  do you f ind is  the 
biggest  chal lenge when designing for 
the contract  market?  For me the b ig-
gest  cha l lenge  is  des ign ing  a produc t 
that can be durable but s t i l l  aesthet i-
cal ly  p leas ing.  There are many products 

in  the contract  furn i ture market  that are 
pure ly  funct ional ,  however many people 
do not f ind inspirat ion in  these products . 
I  a lways a im to des ign sofas  that are a 
combinat ion of funct ion,  aesthet ics ,  and 
inspirat ion – and I  bel ieve th is  combina-
t ion is  a lways seen throughout the most 
successfu l  Danish des igns ! 

Another chal lenge is  also to forget every-
thing I  know about domest ic products and 
incorporate addit ional  features into the 
sofas.  Aspects such as making sure that 
the seat isn’ t  too low or soft,  or that we 
can integrate power without compromis-
ing the design.  These are al l  qual i t ies that 
you don’t necessari ly  have to think about 
when designing for the home.
 
The EC1 and Bank Sofas are based on mod-
ular, reconfigurability.  Why is this impor-
tant to you when developing pro-ducts? 
Being workplace specif ic products,  i t is im-
portant to me that the sofas are not only 
t imeless in design but t imeless in concept.  I 
want them to be able to be used in differ-
ent ways and in different environments so 
that the business who specify the products 
can keep using them for years to come. For 
me reconfigurabil i ty is also about sustain-
abil i ty – because the easier i t is to repur-
pose or reconfigure, the more l ikely i t is for 
the product to stay in use for longer. This 
is then complimented by the high quality 

materials that I  use in the construction – 
sol id FSC wood, 40-60 kg density foam that 
doesn’t lose its shape over t ime and dura-
ble fabrics and leathers as standard. 

Designing products that are also modular 
are incredibly easy for architects and de-
signers to use within their projects.  When 
you offer a standard set of components, 
i t removes the need for anything too be-
spoke, which in turn provides simple solu-
tions for Icons’ cl ients.  

Where do you find inspiration for your 
work?  My inspiration mainly comes from 
the German Bauhaus school,  the Danish 
Design movement and those architectural 
tradit ions. The common aspect in these 
movements is that the designs are clean 
and use a simple form language. Al l  addi-
t ional decorations and adornments are cut 
away, leaving only a refined, elegant form. 

When i t  comes to working on designs,  i t ’s 
quite hard to descr ibe my process of inspi-
rat ion.  I t ’s  part ly  something I  imagine;  al-
lowing the materials  and colours;  shapes 
and trends to f low around your head, and 
then try and get i t  al l  down onto paper… 
Sometimes the concept comes to you on a 
s ingle day,  and sometimes you may have 
to work on i t  for several  years!
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EC1 Sofa, Firkant pouf, Knock on Wood coffee table, 
Smile Lounge 4 star low back, Level laptop table
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EC1 Sofa, Deco cushion, Duo rug, Bark Lounge,
Knock on Wood coffee table
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Bark Lounge
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RIKKE HAGEN

I N T E R V I E W

D E S I G N E R  O F  B A R K  L O U N G E
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Rikke Hagen is renowned for her innovative approach 
to material-led design. She focuses on bringing simple  
solutions to life, formalised through new technologies  
and cutting edge materials. Hagen developed the 
Bark Lounge chair in Icons collection and is one of 
the few pieces of commercial furniture to be crafted 
from the bark of a Cork Oak Tree.

The Bark Lounge is one of the few chair 
designs that are produced with Cork. What 
motivated you to experiment with this ma-
terial? I  fel l  in love with the material - Cork 
has a warmness to i t,  l ike a fabric.  It is not 
a feel ing that you often come across with 
furniture – people want to get to know the 
material ,  touch it and have an experience 
with i t,  not just look at i t from a distance. To 
me it emulates upholstered furniture. 

Tell  us about the technical  challenges of 
producing the chair? And,  how did you 
overcome those challenges? I  s tarted off 
by travel l ing to Portugal ,  where most of 
Europe’s cork is  harvested,  rented a car 
and drove around, v is i t ing many facto-
r ies to see how they work with cork.  That 
was incredibly inspir ing for me because I 
found out that cork is  not just cork – there 
are many dif ferent types,  and I  had to ex-
pand my research to f ind the r ight cork 
and qual i ty  for the furni ture piece. 

I  wanted to use new technology,  but with 
the t rad i t iona l  mater ia l  of cork.  This  is 
where the process of making the chair 
comes in by using a CNC Cutt ing machine. 
The CNC machine works on the form of the 
product very precisely,  which makes i t  an 
obvious choice for such a del icate materi-
al .  I t ’s  about br inging tradit ion and inno-
vat ion together. 
 
How do you str ive to be more sustainable 
in your design practice? Sustainabi l i ty  is 
such a huge area with a lot of constant-
ly evolv ing ideas.  I  focus on the assembly 
of the furni ture f i rst  and foremost so that 
when i t  has reached the end of i ts  l i fecy-
cle,  you can take i t  apart easi ly  and send 

each part for recycl ing,  reuse or in the last 
resort,  disposal .  However,  I  aim to create 
furni ture which wi l l  last for generat ions – 
designing a t imeless piece with high qual-
i ty mater ials .
 
The Bark Lounge chair is  both of these 
things – the assembly of the chair is  s im-
ple with two shel ls  of cork,  attached to a 
steel  frame. The cork and steel  can both 
be recycled to create more products/raw 
materials .

What is  the best  advice you have received 
as a designer and what would you pass 
on to the next generation of designers?  
I  may sound a l i t t le old fashioned,  but 
you always need to keep working by be-
ing cur ious and intui t ive.  Experiment in 
the studio – that is  very important advice 
for the next generat ion.  I f you want to f ind 
the next ‘ icon’  then you must travel  down 
unknown and sometimes unsafe roads to 
take a r isk ,  even i f i t  doesn’t  always end 
up as a f in ished design. 

I  also think that sustainabi l i ty  needs to be 
at the forefront of our thinking,  even more 
so than how i t  is  now. We never used to 
talk about i t  when I  was at school ,  and 
now i t  is  such a huge issue for the world. 
I ’m aware we cannot always f ind the solu-
t ion in every aspect of design,  but we must 
always try to f ind ways of improving our 
designs for the environment.
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Smile Lounge 4 star high and low back
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DINING

Re-energise and recentre within your work community. Whether 
a quick coffee and a catch-up or a space to relax into lunch, the 
canteen or Dining space should appeal to all walks of life with 

an inviting and relaxed atmosphere. 

SHARING IN GOOD COMPANY
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Nam Nam 4 leg chair, Bank table, 4T room division
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Nam Nam wood chair
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Nam Nam 4 leg low back stool
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Nam Nam wood high back barstool
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Nam Nam 4 leg chair
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Katla, 4T room division
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MAGNUS THY & LAURITS GERSBØLL 

I N T E R V I E W

D E S I G N E R S  O F  K A T L A
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Designers Laurits Gersbøll & Magnus Thy are a design  
duo based in Aarhus, Denmark. Meeting at university, 
the pair focus on producing innovative designs 
influenced by their Nordic traditions. Their shared 
curiosity for sustainable design, craftsmanship and 
experimenting with new materials laid the foundation 
for their collaboration.

As a workplace furniture company we 
focus on designing funct ional  products 
that  offer solut ions  to  inter ior chal leng-
es.  Tel l  us  how you approached the design 
of  Kat la  in  ref lect ion of  our pr inciples?  
L:  When we started to conceptual ise Kat la, 
we wanted to design a chair that f i ts  into 
many dif ferent contexts and not bound by 
one environment or s i tuat ion.  We wanted 
the chair to be used in a casual  meet ing 
and dining sett ing. 

M: And this  is  where the materials  came 
into considerat ion.  The seat can be up-
holstered to make i t  more comfortable 
or sui table for a meet ing context.  Or for 
a dining sett ing you would use a wooden 
seat that can be cleaned easi ly.

We worked with you to perfect the de-
tai ls  of the chair,  such as the contouring 
on the arms and the comfort  in the back 
rest.  How did you achieve this? L:  The 
contour of the arm took a lot of sketches! 
We made nearly 100 dif ferent drawings to 
f ind the correct form and contour.  I t  was 
a matter of measuring to the mi l l imetre to 
f ind the r ight contour to fol low the back 
and be comfortable for the user. 

M: This  was when we started to work with 
the 3D programmes to mould,  measure 
and direct the correct shape of the chair. 
 
You are from a new generat ion of  Dan-
ish designers.  How does the past  in-
f luence your pract ice and what  do you 
do to  adapt  the wel l-known pr inciples  
of  Danish aesthet ics ,  such as  form fol lows 
funct ion,  to  contemporary furniture? L: 
We grew up with these pr inciples,  so we 

don’t feel  l ike we adapt – i t  is  ingrained 
in our design pract ice,  and we automa- 
t ical ly  go in these direct ions.  We l ike the 
pr inciples of Danish design,  so for us the 
chal lenge is  to fol low them but create new 
and interest ing products . 

M: Craftsmanship has always been im-
portant to Denmark’s  furni ture tradit ions; 
however craftsmanship is  very dif ferent 
these days.  I t ’s  not just someone in a smal l 
workshop carving and hammering.  I t  has 
a dif ferent complexi ty with technology or 
software that engineers programme to 
create products .  

You both say that sustainable furniture 
design is  important to your practices. 
How do you make sure this  is  integrated 
into your designs? M: First,  we start the 
process brainstorming on how we make a 
unique design,  how do we make i t  more 
sustainable,  and what are our design chal-
lenges in doing so.  For example,  should i t 
be designed for disassembly,  do we have 
to use specif ic  mater ials? Throughout the 
process we are constant ly looking at how 
to opt imise the design and stay sustaina-
ble,  or environmental ly  conscious.  

L :  For the Kat la,  we focused on making a 
chair with very high qual i ty  and few mate-
r ials ,  whi le making sure the product could 
be disassembled.  We chose not to use 
any glue or plast ic  in the assembly of the 
chair,  so i f a part is  damaged, i t  can be 
easi ly  repaired.  And for the materials  we 
chose FSC wood and traceable,  recycled 
steel  -  both are strong,  durable and can 
be recycled or repurposed very easi ly.



1 1 2

Katla, Woodstock round table, 4T room division
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Katla, Woodstock round table, 4T room division



1 1 4

O W N E R  J E S P E R  M Ø L L G A A R D  J E N S E N 

O W N E R  S A N D R A  J I V A N I  G E N T H
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F U R N I T U R E  D E S I G N E D  F O R  M O D E R N  W O R K

Icons of Denmark is a furniture manufacturer with a mission: to enrich peoples’ l ives at 

work. Al l  of our products are designed to support the activit ies of the modern workplace. 

Established in London, we address the need for workplace furniture that doesn’t compro-

mise on function or quality.  The people who design our products are new and established 

voices within contemporary Danish design, each sharing our ambit ion to create furniture 

that is t imeless by design, sustainable and functional. 

Our design process involves conversat ions with the very people who use our products .  

We col laborate with and learn from our c l ients to create designs that adapt to the 

changing needs and experiences of the workplace.

Our products are made in Denmark. By investing in Danish production, i t not only pays 

tr ibute to our heritage, i t provides us with the confidence that our products are created  

in a country that is internationally recognised for i ts high-quality and innovat ive ap-

proach to sustainable materials and manufacturing. 

From our teams in London, Copenhagen, and Hamburg, we’ve grown an international 

outlook to the workplace. By way of the Danish Design phi losophy of functional sim-

plicity,  our products complement the varied world of work and can be found in off ices 

around the world.



1 1 7

P R O D U C T  I N D E X
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Sky metal  base trol ley Sky Wood trol ley

C H A I R S

Sky Wood Base 
upholstered

Sky Wood
clear lacquer

Sky Wood
coloured lacquer

Sky 4 Leg w. seat padSky 4 Leg Sky 4 Leg 
upholstered

Sky 4 Leg w. seat pad 
& arms

Sky 4 Leg w. arms

Sky 4 Leg 
upholstered w. arms

Sky Sled w. seat padSky Sled Sky Sled upholstered

Sky 4 Star w.  seat pad
(avail. with or without castors)

Sky 4 Star
(avail. with or without castors)

Sky 4 Star upholstered
(avail. with or without castors)

Sky 4 Star 
w.  seat pad & arms

(avail. with or without castors)

Sky 4 Star
(avail. with or without castors)

Sky 4 Star 
upholstered w. arms

(avail. with or without castors)

Sky 5 Star w.  seat padSky 5 Star Sky 5 Star 
upholstered

Sky 5 Star 
w.  seat pad & arms

Sky 5 Star w.  arms

Sky 5 Star 
upholstered w. arms

Sky Barstool Sky Barstool 
upholstered

Sky Wood Base 
w. seat pad

Sky Wood Base
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Nam Nam
Classic stool  smal l

Nam Nam  
Classic barstool  large

Nam Nam
Classic

Nam Nam
Classic upholstered

Nam Nam 
Wood

Katla
clear lacquer

Kat la
black lacquer

Kat la
upholstered seat

Nam Nam
Wood upholstered

Nam Nam low back
Wood barstool 

upholstered

Nam Nam low back
Wood barstool

Nam Nam high back
Wood barstool 

upholstered

Nam Nam high back
Wood barstool

Nam Nam
4 Leg

Nam Nam
4 Leg upholstered

Nam Nam low back
4 Leg barstool 

Nam Nam low back
4 Leg barstool 

upholstered

Nam Nam high back
4 Leg barstool

(avai l .  upholstered)

Arena 4 Leg Arena Wood Arena 4 Star Arena 4 Star 
w.  castors

Arena 5 Star

Crossover Young Iconic 
conference 4 star

Crossover Modern 
Executive conference 4 star

Crossover 
Modern Execut ive 5 star

Crossover 
Young Iconic 5 star
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L O U N G E  C H A I R S

C O F F E E  T A B L E S

Bark Lounge Crossover Lounge Gab Lounge

Smile Lounge 
high back 4 star base

Smile Lounge 
low back 4 star base

Smile Lounge 
high back wood base

Smile Lounge 
low back wood base

Level Change

Spire 
smal l  round

Spire
large round

Spire
oval

Spire
rectangular

Knock on Wood
small  round

Knock on Wood
large round

Knock on Wood
rectangular

Twist
large

Twist
smal l
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T A B L E S

Pop f l ip top
black

Pop f l ip top
burgundy

Pop f l ip top
pewter

Pop f l ip top
ol ive

Facit
meet ing

Facit
unl imited

Facit
high

Kant
high

Kant
meeting

Kant
unl imited

Woodstock
round

Woodstock
f l ip top

Woodstock
high

Woodstock
meeting

Forum 
round

Forum
meeting

Forum
unl imited

Bank
round

Bank
high

Bank
square
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S O F A S

EC1 modular EC1
L-shape

EC1
2 seater

EC1
3 seater

EC1
4 seater

Bank 
1  seater

Bank 
2-2.5 seater

Bank 
corner

Bank
wood base

Ekko 
1  seater

Ekko 
2 seater

Ekko
2.5 seater

Ekko
3 seater

Private
1 seater

Private
1 seater XL w. table

Private
2-2.5 seater

Private box set 
1-2.5 seater

Form 
1  seater

Form 
2 seater

Form 
3 seater
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Firkant pouf
smal l

F irkant pouf
medium

Firkant pouf
large

P O U F S  &  A C C E S S O R I E S

Duo rug
charcoal

Duo rug
petrol  blue

Duo rug
stratus grey

Deco cushion
smal l

Deco cushion
large
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4 T  S Y S T E M  -  T Y P I C A L  C O N F I G U R A T I O N S

Booth unit
s ingle wal l
mounted

Booth unit
double wal l

mounted

Booth unit
double wal l
mounted x 2

Booth unit
double cei l ing

mounted

Booth unit
s ingle desk x 2
free standing

Mobi le unit
with panels

and planters

Mobi le unit
with pinboard

Room divis ion with
panels shelves
and planters

Room divis ion L-shape
with planters and

panels

Room divis ion with
planters ,  shelves

and panels

Single Room
configurat ion

Triple Room
configurat ion

L-Shape Room
configurat ion

Double Room
configurat ion

Booth Room
configurat ion
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